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A B O U T  M E

With significant industry experience  
and a passion for design, thriving on  
the opportunity to add value and deliver 
solution-focused outcomes, I provide a  
fresh and engaged outlook to all the work  
that I do. My focus and determination has 
always been to deliver work of the highest 
possible standard, to lead by example  
and seek continuous self improvement.

I am a driven and resourceful designer,  
who is a reliable, committed self  
starter with a can-do attitude. I enjoy  
working within a collaborative  
team environment and taking on the 
challenges of various media and software  
platforms, both print and digital. 

R E F E R E N C E S

K E L L Y  P A T T E R S O N
g r a p h i c  d e s i g n e r

K E I T H  B A R R E T T
Fo r m e r  m a n ag i ng  e d i to r  |  
Co n e x u s  Fi n a n c i a l

0415 751 100
keith@kbmmedia.com.au 

M A R K  G A S C O I G N E
Fo r m e r  c reative  s tu d i o  m a n age r  |  C h a r t e re d 
Acco u n t a n t s  Au s t ra l i a  a n d  Ne w  Z ea l a n d

+44 7598 397 240
mjgasc@bigpond.net.au

C H R I S T I N E  H O W A R D
M a rk e ti ng  sp e c i a l i s t  a l ig n e d  l i c e n c e es  ‒  
F S P  |  I O O F  H o l d i ngs

02 8037 0943
christine.howard@ioof.com.au

W O R K  E X P E R I E N C E

F R E E L A N C E  [ F U L L - T I M E ]

Managing and coordinating a wide array of design projects from 
multiple clients simultaneously, from concept creation through  
to completion using a wide range of software applications.

Collaborating with clients to identify their needs, taking briefs, 
advising on visual strategies, creating concepts to convey the 
message appropriately, presenting high quality creative solutions 
and ensuring timely completion of work often to tight deadlines. 

Focus has been on building customer relationships and satisfaction, 
which has led to business growing primarily by word of mouth.

Freelance clients range from the financial advisory sector to  
event and design agency businesses. Projects completed have 
consisted of updating marketing and other promotional materials 
using templates and company guidelines, complex interactive  
PDF forms using JavaScript, developing brand identity with 
graphics and template creation, colour palettes and style guides, 
event collateral (including large format digital signage), proposals 
and building WordPress websites to store and share monthly 
articles and infographics. I’m currently working on animated 
infographics for social media output. 

E D U C A T I O N

C I T Y  D E S K T O P  T R A I N I N G

Sy d n e y 

Adobe After Effects Essentials (motion graphics) (short course)

T Y P E  B Y  H A N D  W O R K S H O P ,  S H I L L I N G T O N  C O L L E G E

Au ckl a n d ,  Ne w  Z ea l a n d 

C I T Y  D E S K T O P  T R A I N I N G

Sy d n e y 

HTML & CSS Web Principles (short course)

A U C K L A N D  U N I V E R S I T Y  O F  T E C H N O L O G Y

Au ckl a n d ,  Ne w  Z ea l a n d 

Certificate in Computer Graphic Design > Pass with Distinction

O T A G O  U N I V E R S I T Y

D u n e d i n ,  Ne w  Z ea l a n d

Bachelor of Arts > Majored in Design Studies 
Marketing and Management papers up to Year 3

K A I K O R A I  V A L L E Y  H I G H  S C H O O L

D u n e d i n ,  Ne w  Z ea l a n d 

University Entrance > six subjects 

I N T E R E S T S

Ph otogra p hy,  a r t ,  i n t e r i o r  d es ig n , 
a rch i t e c tu re ,  t ravel ,  sp o r t  a n d  fi tn ess

Pa ss i o n  fo r  t y p ogra p hy,  i n fogra p h i c s  
a n d  l ayo u t  (p r i n t  a n d  d ig i t a l)
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P R O F E S S I O N A L

1 3 +  yea r s  co r p o rat e  d es ig n  e x p e r i e n c e

St ro ng  c reative  v i s i o n  w i th  a n  
e x c el l e n t  e ye  fo r  l ayo u t  a n d  co l o u r

E x p e r i e n c e d  w i th  co r p o rat e  b ra n d i ng ,  
u s i ng  s t yl e  g u i d el i n es  a n d  t e mp l at es

P rove n  a b i l i t y  to  d es ig n  f ro m  b r i efi ng 
s t age  a n d  co n c e pt  d e vel o p m e n t  th ro ugh  
to  fi n i s h e d  a r t

Wo rki ng  w i th  a  c reative  t ea m ,  i n t e r n a l 
s t a k eh o l d e r s  a n d  e x t e r n a l  s u p p l i e r s

Tea m  l ea d e r s h i p,  p ro j e c t  a n d  
wo rkf l ow  m a n age m e n t

C l i e n t  s u p p o r t  w i th  a b i l i t y  to  
b u i l d  a n d  m a n age  k e y  rel ati o n s h i p s

M e n to r i ng

P r i n t  p re p ress  kn owl e dge

Co n s t a n t ly  l ea r n i ng  a n d  k e e p i ng  u p  
w i th  th e  l at es t  t re n d s  a n d  s o f t wa re

E x c el l e n t  t e ch n i c a l  kn owl e dge  
o f  a l l  a rea s  rel ati ng  to  d es ig n

P E R S O N A L

C reative  sp i r i t  w i th  a  f l a i r  
fo r  v i s u a l  s to r y t el l i ng

St ro ng  wo rk  e th i c

Wel l  o rga n i s e d ,  t i m e  m a n age m e n t  
ski l l s  a n d  th e  a b i l i t y  to  m u l t i t a sk

Ab l e  to  wo rk  a u to n o m o u s ly  
a n d  a s  p a r t  o f  a  t ea m

H igh ly  res i l i e n t ,  f l e x i b l e  a n d  
a b l e  to  p e rfo r m  u n d e r  p ress u re

E x c el l e n t  co m m u n i c ati o n  
a n d  p res e n t ati o n  ski l l s

R es o u rc efu l  a n d  s el f - m otivat e d  
w i th  p ro b l e m  s o lv i ng  e x p e r t i s e

E x c e pti o n a l  at t e n ti o n  to  d e t a i l

Fa s t  l ea r n e r

R es u l t s  d r ive n  a n d  p a ss i o n at e  
a b o u t  d el ive r i ng  qu a l i t y  wo rk

C A P A B I L I T I E S  /  S K I L L S W O R K  E X P E R I E N C E  c o n t i n u e d

C O N E X U S  F I N A N C I A L  |  S Y D N E Y 

A r t  d i re c to r  /  S e n i o r  gra p h i c  d es ig n e r

Responsibility for developing creative design and visual style  
across all Conexus products (print and digital), including; 
magazines, events, websites, online newsletters, social media 
marketing and promotional design.

Worked closely with designers, copywriters, journalists 
and editors, to produce contemporary monthly magazines 
(Investment Magazine, Professional Planner) to bring content  
to life through layout, typography and imagery. Responsible  
for all art direction, briefing photographers, print file preparation, 
proof approval and coordinating with printers.

Collaborated with marketing and sales teams for all advertising 
campaigns both print and digital at every stage of the design 
process and communicated concepts to internal stakeholders. 

Developed visual strategies to optimise attendance across all 
corporate events through creative and compelling marketing 
collateral. Total of 17 events annually (domestic and global),  
in both institutional and retail markets.

Continually reviewed design elements for all websites, social 
media and online newsletters, liaising with the digital product 
manager to produce user friendly interfaces and provide  
creative flair to content. 

Workflow management and project planning to ensure  
the right resources were available and that the creative  
team were involved at the beginning of projects.

Responsible for overseeing all design and innovation, provided 
direction and managed development of designers, reviewed  
and approved designs, artwork, photography and graphics. 

Built image and infographic libraries, while maintaining file 
archives and ensured media kits, templates and style guidelines 
were adhered to and kept current.

C H A R T E R E D  A C C O U N T A N T S  A U S T R A L I A  
A N D  N E W  Z E A L A N D  [ C A  A N Z ]  |  S Y D N E Y 

S e n i o r  gra p h i c  d es ig n e r

Reported to the Creative Studio Manager as part of a  
multi-skilled creative team. This role required me to  
execute conceptual design solutions from briefs and produce 
final art for a wide range of printed and digital collateral.  

Worked closely with key stakeholders and the marketing team 
to develop engaging campaign creative for all divisions of the 
institute to communicate marketing initiatives and support  
brand positioning. 

Developed and adapted work with feedback consolidated across 
multiple stakeholders, secured brand and marketing approvals.

Varied workload designing across a huge range of media including 
flagship conference brand identity, large format installations, stage 
set-up and stands, as well as newspaper and magazine advertising, 
invitations, digital signage, website assets, email newsletters 
(EDMs), presentations, branded kits and so forth.

Key highlights included providing storyboards and direction on 
video production for conference promotion and producing the 
Institute’s first internal iPad app as a tool for marketing teams.  

The role also involved mentoring and advising junior team members.

K E L L Y  P A T T E R S O N
g r a p h i c  d e s i g n e r
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S O F T W A R E  A N D  D E S I G N  E X P E R I E N C E 
[ P R I N T  A N D  D I G I T A L ]

A d o b e  C reative  C l o u d :  
I n D es ig n,  I l l u s trato r,  Ph oto s h o p, 
L igh tro o m,  Ac ro b at ,  A f te r  E f fe c t s , 
A n i m ate 

M i c ro s o f t  O ffi c e :  
Wo rd,  Powe r Po i n t ,  E xcel

Ke y n ot e

Wo rd P ress

C a mp a ig n  M o n i to r

H T M L  a n d  J ava S c r i pt  [b a s i c  l e vel]

A n i m at e d  G I F s

Ph oto  re - to u ch i ng

Co mp l e x  i n t e ra c t ive  PD F s

Vi d e o  s to r y b o a rd i ng  [Fi n a l  C u t  P ro ]

S o c i a l  m e d i a  sp e c i fi c ati o n s

Un d e r s t a n d i ng  o f  a cc ess i b i l i t y  p ra c t i c es 

C A P A B I L I T I E S  /  S K I L L S E X P E R I E N C E  c o n t i n u e d

W I L L I A M S  L E A  
[ P w C  /  P R I C E W A T E R H O U S E C O O P E R S ]  |  S Y D N E Y 

G ra p h i c  d es ig n e r  [2 0 1 0 - 2 0 1 2]
S e n i o r  d eskto p  p u b l i s h e r  [2 0 0 7 - 2 0 0 9 ]

Created and formatted a diverse range of complex high end 
corporate documents using MS Office 2007 and Adobe Creative 
Suite from initial concept to print output and client delivery.

Interpreted and represented client ideas into workable solutions, 
providing a creative perspective, adding value and advice to 
create innovative and dynamic pieces which communicated 
company values and brand initiatives.

Applied branding guidelines and templates to produce high 
quality presentations, reports, proposals, publications and  
event stationery.

Managed the design and production of high level tenders  
and proposals by coordinating internal stakeholders, desktop 
publishers, graphic designers and print staff using multiple  
file formats to produce tailored custom designs and packaging. 

Worked directly with clients either within a large design studio  
or as part of a client proposal team on client floors (war room/
chinese wall environment), often under intense pressure and  
to tight deadlines.

Extensive involvement with the PwC rebrand, developing 
templates and artwork for marketing campaigns. 

I was also the lead designer on several customised Transport  
for NSW proposals undertaken by PwC which required 
compliance with branding guidelines.

E x c e pti o n a l s  Awa rd s : 
 y Regional Winner for Exceptional Team Player, Asia Pacific 2010
 y Exceptional Team Player, PwC 2010 and Exceptional Client 

Focus, PwC 2009

A l s o  wo rk e d  at  va r i o u s  o ffs i t e  Wi l l i a m s  L ea  a n d  Pw C  
cl i e n t  o ffi c es  i n cl u d i ng  D e u t s ch e  B a n k ,  A M P  C a p i t a l , 
Tra n sfi el d

U S B  I N V E S T M E N T  B A N K  |  L O N D O N 

D eskto p  p u b l i s h e r

Worked within a large, busy presentation team [operational  
24 hours] creating high-end corporate documents, deal pitches 
and presentations in accordance with company templates and 
formatting guidelines to meet tight deadlines while retaining 
accuracy and quality.

Produced high-end, visually engaging charts and infographics 
from complex data provided in Excel.

Involved with the urgent upgrading of old documents to  
maintain consistency and formatting with new company 
corporate rebranding.

Frequently stationed within four of UBS’s presentation satellite 
support teams, operating directly upon banker floors in a high 
pressure environment.

K E L L Y  P A T T E R S O N
g r a p h i c  d e s i g n e r
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